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Problem framing

 The use of Climate Information by sectoral users is often limited since climate

information is

• Not useful for the user needs (no contextulization of content) 

• Not useable by the user (no access, not processable, not understandable)

 The Climate Service market (providers and products) is not transparent to

potential users.

 Climate Information providers often don‘t know how to assess user needs and

have limited capacities on that.

 User-provider interaction processes are often time consuming and inefficient also 

due to the lack of structured interaction processes.
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Global objectives of ClinfoMATE

 Enhancement of the Climate Service market

 Creating transparency of the Climate Service market

 Enhancement of the access to Climate Service products

 Enhancement of the effectiveness of Climate Service provision

 Structured guidance and support of users to engage in climate risk assessments

 Reconsiliation of user needs and providers capabilities

 Enhancement of user-provider interaction and knowledge brokerage
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Utility of ClinfoMATE – user perspective

 Guidance of the user to identify his climate risks (for infrastrucutre planning

context).

 Recommendations on basic Climate Service product types relevant for the

user‘s context.  

 Matchmaking with relevant Climate Service providers who are capable to

provide the required Climate Service types.

 Setting incentives for users to engange in climate proofing
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Utility of ClinfoMATE – provider perspective

 Identification of gaps in Climate Service provision and thus the identification

of niches for business opportunities.

 Networking and identification of business partners

 Understanding user needs

 Quicker access to customers
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• Investment context

• User type

• Capabilities

• Sector

• Infrastructure type

• Spatial characteristics

• Components

• Life cycles

• Climate interaction

• Thresholds identification

• Severity assessment

• Registration

• Evaluation
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User guidance tool
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CS provider fact sheet & matchmaking
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Salience of ClinfoMATE
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Outlook & open questions

Operation challenges & opportunities in individual countries

 data base on CS providers

 hosting and maintenance of tool

 Adoption to national context

 …
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Thank you!

Email: daniel.funk@dwd.de 


